
Improving 
Sales 

Results



Are Your
Salespeople
Starving for
More Leads?



Improving sales results

ÍMore leads = Better top line

ÍBetter quality leads = Better close ratio

ÍLower cost per lead = Better bottom line

How?

ÍFixed -price, turnkey, online lead generation



Î Attributes

ÍInterrupt -based

ÍHigh activity, low response

ÍUnknown lead quality

ÍHigh cost per lead

ÍñSpikyò results

Î Examples

ÍDirect mail

ÍCold calling

ÍTrade shows

ÍPrint advertising

ÍMedia advertising



Î Attributes

ÍProspects opt in

ÍñInterestedò leads

ÍLow-activity, high response

Í75% lower cost per lead

ÍReal-time measurable results

ÍñSmoothò results

Î Examples

ÍOnline marketing

Í Targeted email marketing

ÍContent promotion

ÍCustom landing pages

ÍSearch marketing

ÍPay per click advertising

ÍOrganic search

ÍLead nurturing

ÍWeb visitor intelligence
Í Track prospectsô footprints 
through your website (ñCaller ID 
for the websiteò)

Í Page by page
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